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LinkedIn is my favorite social channel. I love 
that it’s my one-stop-shop platform to connect 
with professionals who are looking to develop 
all facets of their life. I’ve also found that it’s 
not as “noisy” as other social channels and the 
people I engage with are truly looking to get 
better, while building each other up.

Beyond the value of the supportive community, 
LinkedIn is increasingly becoming more of 
a digital headquarters for those who are 
interested in networking, developing their 
current career, or even changing careers. 
That’s probably why you’ve downloaded this 
white paper.  

You see the value that LinkedIn has to offer you 
and you’re excited to start figuring out how to 
make LinkedIn work for you.

Disclaimer: I don’t work for LinkedIn, so I’m not 
here to tell you how to maximize the algorithm 
for your posts. I use LinkedIn, though … a lot. I 
have 25K + connections and followers, so I’ve 
seen a lot of LinkedIn profiles, I update my 
profile continuously, and I’ve got a lot of first-
person, real-world best practices to share. You 
ready? Let’s go.
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Here are my Top 10 Ways to Optimize Your LinkedIn Profile:

1	 KNOW WHY YOU’RE HERE.  So, quick question: why is LinkedIn important for you? Do you sell 
professional services and hope to make connections here? Are you looking to get on a non-
profit board, or position yourself for promotion? Or, you could even have a boss who’s active 
on LinkedIn and you’re trying to care about something that’s important to them? Knowing 
“your why” is important because it’s going to influence the level of detail you provide on your 
profile, as well as how you position your career experiences. Start by asking yourself “What 
do I want to get out of this experience?” I promise you: knowing your why will help you with 
implementing the next 9 steps …

2	 CREATE A BRAND IDENTITY.   If LinkedIn is very important for your career success, this 
matters a lot. Your brand is your vibe - what you give out - and it starts with the aesthetic 
of your profile, the words you choose to describe yourself, and, ultimately, the content you 
choose to share. Take some time and do a few things before you hop onto LinkedIn and 
start changing up your profile. First, determine (3) words you want people to use to describe 
you - words like innovative, inspiring, dependable, energetic, collaborative, high performer.  
Get those nailed down. Next, think about a color palette that showcases you such as three 
complimentary colors that you feel best represent you. These are going to come in handy in 
just one second as we move into our next step.

3	 UPDATE YOUR PROFILE IMAGE, ESPECIALLY IF YOU HAVEN’T IN THE PAST TWO YEARS.  And 
when you take your photo, do so in a simple background and use one or two of your brand 
colors. So if your brand colors are ruby red, gray, and black, have these colors mixed in here.  
Like a light gray backdrop, a black jacket, and a red camisole if you’re a woman or a red tie if 
you’re a man. Some people ask if they should wear a suit. My guidance is to wear attire that 
reflects the job you want, or if you work in professional services, the job you’re getting hired 
for. And if you’re not sure, you can’t go wrong with business casual. Next question is whether 
or not you should hire a professional photographer. I can’t think of anyone who has  regretted 
going this route, but it is an investment. More times than not, a mobile device, with the right 
lighting, can do the trick, and there are some AI tools that can help in this arena, too.  Bottom 
line: this is your first impression, your photo shouldn’t look like you’re at the DMV.  Be thoughtful 
with this detail. 
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4	 SELECT A BANNER THAT REPRESENTS YOU. Knowing that Canva exists, and there are 
free photo sites like Unsplash and Google Images, there’s no reason your banner should 
be the default model that LinkedIn provides. Here’s where your branding comes in.  Since 
you used your brand colors with your photo, choose a banner that complements or 
accentuates your profile image and brand colors, and choose something that best 
represents you.  If you work in the offshore oil and gas industry, find a silhouette of a rig 
in the ocean.  If you work as an attorney in Manhattan, maybe a silhouette of the New 
York City skyline.  If you work for a conservation group, maybe an image of a dirt path 
cutting through a forest.  You can be as creative as you like, just keep in mind your brand, 
your vibe, and how the banner complements your photo to ensure a great aesthetic.  
Remember: this is your LinkedIn profile that represents you.  You don’t have to look like a 
figurehead for your business, with your company’s logo splattered in your banner - unless 
that’s important!  This is your professional space.

5	 BE INTENTIONAL ABOUT YOUR HEADLINE. These are the words underneath your name 
- your personal description. LinkedIn calls it your headline. A common mistake here is to 
put your job title. I’d like you to go back to your brand work and revisit those three words 
that you’d like to use to be able to describe yourself - A visionary leader, strategic thinker, 
proven executive, profit and loss guru, change agent. If you get stuck, visit Chat GPT. And if 
you haven’t used Chat GPT yet, what are you waiting for? This tool can be your best friend 
if you’re at a loss for words and creative writing doesn’t flow from you. For my profile 
description, I used LinkedIn’s AI tool and it recommended that I include my degree, my 
MBA, and a few descriptors that I wanted to be known for. But , back to you - what do you 
want to be known for? Choose your words wisely because these, as you know, represent 
your brand.

6	 WRITE YOUR “ABOUT” SECTION IN FIRST PERSON. First: about you isn’t your resume.  
It’s literally about you, so write it like your autobiography. I always like to think of the 
first sentence as an opener, a hook - something eye catching that’s unique to you.  
As an example, I once worked with an engineer and learned he was obsessed with 
legos growing up. I encouraged him to use his first sentence like this  e.g. As a child, 
I was obsessed with legos - now, as an adult, I’m an engineer who’s still focused on 
construction … and so on.   
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Also, I once worked with an attorney on her “about” section and she wanted to distinguish 
herself as a leader who worked with her head and her heart - so she shared as her first 
liner: I’m a unicorn in my field - an attorney who leads with her head and her heart. Use 
this space to distinguish yourself - maybe you were a college athlete, or maybe you 
coach youth sports. Maybe you speak multiple languages, or you won your city spelling 
bee. You can humble brag in this space.

7	 HIGHLIGHT YOUR SUCCESSES IN YOUR “EXPERIENCE” SECTION. Certainly put 
employment history, but also put some extra roles you filled, like board positions, advisory 
roles, and non-profit volunteering. Paint the picture of yourself in this space - this is where 
your  quantifiable and qualifiable career results should be accentuated. In other words, 
this is where your resume should go.

8	 ENSURE YOUR EDUCATION CREDENTIALS ARE UP-TO-DATE. This is especially important 
if you’re using LinkedIn for a career transition. You’ll see on LinkedIn that there are a lot of 
categories to fill in. When done right, you’ve got to fill in all the blanks! Like with your skills, 
once you add these into your education section, they’ll show up in your Skills section of 
your LinkedIn profile, making your profile more complete.

9	 UPDATE YOUR LINKEDIN PROFILE URL. This is relatively simple to do. Go to your LinkedIn 
profile page, and up on the right hand corner, you’ll see your URL - it should be your full 
last name - if not, click on the pen, which is the edit function, and make sure that it is.

10	 BE PURPOSEFUL WITH FOLLOWING AND CONNECTING. Following someone personally 
on LinkedIn allows you to see their updates, posts, and articles in your feed, but it is a one-
way relationship. Following is used to stay updated on industry leaders and influencers, 
as well as businesses that you admire and would potentially want to be employed with 
or work with. Be deliberate about who you follow, because it’ll populate your feed and you 
want the content to match up with what you hope to learn about and who you hope to 
learn from.   
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Connecting, on the other hand, establishes a mutual relationship where you can see 
each other’s content and gain access to each other’s networks. Connecting is used to 
build professional relationships and expand your network. Regarding connections, don’t 
be shy - connect with people you know and, also, people you’d like to know better. It’s 
not weird to connect with strangers - and if they don’t want to be connected, they won’t 
accept the connection - it’s not a big deal, it’s not a marriage proposal. And when you 
connect with a stranger, you can also send them a quick message explaining why you’re 
reaching out - such as “Hey, we both know Steve Smith - great to be connected.”

And there you have it - 10 Ways to Optimize Your Profile!  You shouldn’t be surprised to 
know this, there’s a lot more features and functionality on LinkedIn but these 10 steps will 
get you started. Also, before we wrap up, let me share this: connect with me - I’d love to 
stay engaged and learn more about you, and the work you’re doing. You can find me 
here.
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